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BeliSouth Telecommunications, nc. 615 214-6301 ‘ Guy M. Hicks
Suite 2101 Fax 615 214-7406 e General Counsel
333 Commerce Street A L? 2 rQ
Nashville, Tennessee 37201-3300 February 8, 2000 Y

VIA HAND DELIVERY

David Waddell, Executive Secretary
Tennessee Regulatory Authority
460 James Robertson Parkway
Nashville, TN 37238

Re:  Tariff Filing by BellSouth Telecommunications, Inc. to Reduce Rates for
Complete Choice and Complete Choice with Area Plus
Docket No. 00-00001

Dear Mr. Waddell:

Enclosed are the original and thirteen copies of BellSouth Telecommunications, Inc.’s
responses to the Staff’s data request of January 18, 2000. A copy of the enclosed is being
provided to Mr. Collier.

ery truly yours,

y M. Hicks
GMH:ch
Enclosure
cc: Richard Collier

196304




CERTIFICATE OF SERVICE

I hereby certify that on February 8, 2000, a copy of the foregoing document was served
07 parties of record, via the method indicated:

[V] Hand Richard Collier, Esquire

[ ] Mail Tennessee Regulatory Authority
[ ] Facsimile 460 James Robertson Parkway

[ ] Overnight Nashville, TN 37243-0500
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RESPONSE:
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BellSouth Telecommunications, Inc.
Docket No. 00-00001

A , TRA’s First Data Request

A I SR A January 18, 2000

Item No. 1

Page 1 of 2

Explain in detail why it is appropriate to categorize Complete Choice
Service and Area Plus Service with or without Complete Choice into Rate
groups for two and three line service and not for single line service?

BellSouth’s tariff reduces the rates in Rate Group 5 for: (1) Complete
Choice Multi-line Service and (2) Complete Choice Multi-line with Area
Plus Service.

The reason BellSouth proposes to treat these services differently is
because the marketplace does so. In the exercise of its business judgment,
BellSouth has decided to reduce rates for these multi-line services, just as
its competitors have chosen to provide competing services at prices they
have chosen. These competing services take several forms. For example,
Intermedia is actively marketing high speed internet access service in
Nashville. Time Warner is actively marketing high speed internet access
service in Memphis. (See Exhibit 1, Intermedia and Time Warner
advertisements.) Additionally, wireless competitors are offering service
packages in the largest metropolitan areas in the state that compete against
Complete Choice Multi-line Service and Complete Choice Multi-line with
Area Plus Service. All of these forms of competition are a competitive
threat to BellSouth’s ability to market multi-line services to residential
consumers, particularly among those who appear to prefer wireless
services to a second land line. Finally, based on its experience, particularly
in Atlanta, BellSouth anticipates new packages of competitive services for
multi-line services in the largest metropolitan areas of the state. (See
Exhibit 2, MediaOne advertisements.)

BellSouth is facing maximum competitive pressures in Rate Group 5. For
example, there has been a recent proliferation of wireless competitors in
Rate Group 5. (See Exhibit 3 — sample advertisements by wireless
competitors.) BellSouth has every expectation that Rate Group 4 will
experience the same degree of competition in the future, at which time
BellSouth anticipates it will file similar tariffs in Rate Group 4. BellSouth
will use its business judgment to determine the appropriate timing and
specific nature of such filings.
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BellSouth has filed a tariff that, once approved by the TRA, will provide
lower rates for the services addressed by the tariff. The competition has
not elected to provide these competing services on a statewide basis. To
the contrary, the competition offers these services in the largest of the
metropolitan areas of the state. BellSouth has elected to meet this
competition at this time by reducing rates in Rate Group 5.
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Page 1 of 1

Why is it appropriate to lump subscribers in Rate Groups 1-4 into one rate
and have a separate rate for Rate Group 5 for Complete Choice and Area
Plus with Complete Choice Service?

Please see the response to Request No. 1.
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REQUEST: BellSouth cites competition from cable television providers offering high
speed Internet access in the Memphis and Nashville metropolitan areas as
reasons why it seeks to lower the rates for these services in Rate Group 5.

a. Does BellSouth have any evidence to backup this assertion? Explain

RESPONSE: a.

in detail why this is sufficient reason to implement rate de-averaging.

Does BellSouth anticipate that cable television companies will offer
the same access in the Knoxville and Chattanooga areas soon?

Why did BellSouth not propose to reduce rates for these services
statewide?

That cable television providers are offering high speed Internet access
in the Memphis and Nashville metropolitan areas is demonstrated by
the fact that citizens living in the city limits of Nashville or Memphis
may purchase such a high-speed Internet access product from
Intermedia or Time Warner respectively. The multimedia
advertisements promoting these services in the Nashville and Memphis
markets bear this out. (See Exhibit 1.) Second, the publicly-available
information available at http://www.intermediamtn.com is evidence of
these competitive initiatives. Additionally, wireless competitors are
offering service packages in Rate Group 5 which compete against
Complete Choice Multi-line Service and Complete Choice Multi-line
with Area Plus Service. All of these forms of competition, including
wireless carriers, are a competitive threat to BellSouth’s ability to
market multi-line services to residential consumers, particularly among
those who appear to prefer wireless services to a second land line.
Finally, based on its experience, particularly in Atlanta, BellSouth
anticipates more new packages of competitive services for multi-line
services in Rate Group 5. (See Exhibit 2)
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BellSouth is facing maximum competitive pressures in Rate Group 5.
For example, there has been a recent proliferation of wireless
competitors in Rate Group 5. (See Exhibit 3) Finally, the fact that: (1)
Rate Groups have been utilized in Tennessee for more than forty years;
and (2) the competition has focused its competitive offerings on
subscribers located in Rate Group 5 is sufficient reason for BellSouth
to implement the rate reductions proposed in its tariff These
proposed rate reductions have not been opposed by any subscribers,
consumer groups, or competitors. BellSouth considers this tariff to be
a competitive response to the marketplace rather than “de-averaging.”

b. Yes. BellSouth has every expectation that Knoxville, Chattanooga and
perhaps other areas of the state will soon experience the same degree of
competition as Nashville and Memphis. BellSouth anticipates filing
tariffs to reduce rates in Knoxville or Chattanooga in response.
BellSouth will use its business judgment to determine the
appropriateness and timing of such filings.

Although BellSouth is not privy to the marketing plans of cable
television companies or other competitors, given the billions of dollars
AT&T and AOL alone have recently decided to invest in cable
television, it is reasonable to assume that these competitors will
eventually provide total telecommunications services to subscribers in
Tennessee.

c. Please see the response to Request Nos. 1, 3a, and 3b.
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Rate groups currently permit the charging of higher rates for larger local
calling scopes. In light of this, explain how BellSouth’s proposal to
charge Rate Group 5 (the largest local calling scope) subscribers to these
services less than those in Rate Groups 1-4 is Justified under the heading
of rate groups?

Following the passage of Tennessee’s 1995 Telecommunications Act,
monopolies and rate-of-return regulation were replaced with competition
and price regulation. Numerous competitors are offering or soon will be
offering competitive services in the largest metropolitan areas of the state,
and BellSouth believes it is appropriate to respond to these competitive
threats by implementing the rate reductions proposed in its tariff. These
proposed rate reductions have not been opposed by any subscribers,
consumer groups, or competitors.

Please also see the response to Request No. 1.
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Assumption: Two residential subscribers to Complete Choice with Area
Plus Service-one in McEwen (Rate Group 1) and one in Nashville (Rate
Group 5). Each has the same LATA-wide toll free calling scope within
the Nashville LATA and each has the same choice of services from
Complete Choice. Does BellSouth propose to charge higher rates to the
subscriber in McEwen versus the one in Nashville? If yes, explain why
this would not run afoul of T.C.A. § 65-4-122 and 47 U.S.C. § 254(B)(3)?

Yes, assuming this question refers to BellSouth’s multi-line tariff filing
which is the subject of this Docket. If charging different prices for the
same service in different Rate Groups ran afoul of T.C.A. § 65-4-122 and
47 US.C. § 254(b)(3), the former Public Service Commission and the
TRA would not have authorized the use of Rate Groups for over forty
years.

The former Public Service Commissions and this Authority have long
allowed variation of rates charged for similar services among different rate
groups. A clear example is the 1FR flat rate charge of $12.15 per month
for subscribers in Rate Group 5 as compared to the charge to those in Rate
Group 1 (87.55) for the same service. This difference in rates across Rate
Groups continues even though it clearly is more expensive to provide
service in Rate Group 1 than in Rate Group 5. Additionally, the 1FR rates
in each Rate Group continue to be well below the cost of providing the
service. Finally, it is clear from various filings and proceedings before the
TRA that BellSouth’s competitors are free to select the areas in which they
will make their services available to consumers and the prices they will
charge for those services.
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REQUEST:  Has BellSouth performed an access line count in each of its four LATAs to
determine the toll-free calling scopes of residential subscribers in each
LATA who subscribe to Complete Choice with Area Plus Service? If yes,
please supply the line counts per LATA and explain how they relate to the
traditional rate group limitations.

RESPONSE: No.
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The proposed tariff excludes rate reductions for two and three line package
subscribers to Obsolete Area Plus Service . As subscribers to this service,
who would otherwise be in Rate Group 5, would pay higher rates for less
calling scope than those proposed for Enhanced Area Plus Service, does
BellSouth propose to migrate those subscribers from Obsolete to
Enhanced Service?

According to BellSouth’s records, there are approximately 18 customers in
Tennessee subscribing to Complete Choice multi-line service with
Obsolete Area Plus Service. BellSouth will contact those customers
subscribing to the Complete Choice multi-line service with Obsolete Area
Plus in Rate Group 5 and give them an opportunity to switch to the
Enhanced packages at the discounted rate.
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load Runner of the Mid-South

SRS - - . .............

As a Time Warner Communications cable customer you can enjoy a preferrad rate of just $39.95 per month.

NO. 681

PR22-823

hup:llwww.midsouth.rr.com/rr_new/pricing.hu

However, even non-cable customers can get in on the online experience of a lifetime with just $52.95 per month.

For a limited time only. you can get ROAD RUNNER installed for FREE. Regular installation rate is $99.95. Don't

miss this apportunity! Sign-up joday or get more nformatign!

ROAD RUNNER of the Mid-South
___Summary of Services

° Subjact 10 applicable state salas tax and local franchise feas.
" Special instaliation rate offered for a limited time only. Regular installation rate is $99.95. Some restrictions apply.

Rl R R N O AT I

ROAD RUNNER monthly service fee J $39.95°

(for Time Warner Communications cable customers) )

Instatiation {one-time) ' i gg%.?ﬁ

ROAD RUNNER Value Inciudes:
+ 5 e-mail accounts Included
+ 1 personal home page (2 MB) Included
» 1 10BaseT Ethernet card included
» Use of 1 Motorola cable modem Included
+ 1 additional cable outlet (if needed) Included
+ All necessary software for online access Inciuded
= Access to Time Warner national content Included
= Access 10 exclusive local content Included
+ 1 in-home instaliation included

Residential .‘

Residential ‘ Businesses
(Cable Customer) (Non-Cable Customer) |
$39.95/month” $52.95/month* Pro Single Connection
Pro LAN
Pro Enterprise

Installation: $89-85
$0.00**

installation: $89-86
$0.00**

Installation: !
Call for details. (901) 259-1111.

* Subject to applicable state sales tax and tocal franchise fees.
** Specia! installation rate offered for & limited time only. Regular instailation rate is $99.95. Some restrictions apply.

of 2
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oad Runner of the Mid-South http://www.midsouth.rr.com/rr_ncw/pricing htr

Comparison Between ROAD RUNNER,
ADSL, T1, and 56Kbps Dial-Up
(As of 11/5/99)

ROAD RUNNER ADSL T 56Kbps
Cable Modem }
Equipment Cost Included in 1 Quoted by provider $129.99 (LS.
Manthly Fee $100 (plus tax)_ &O.DQL‘I(:S:)

Installation Charge/ Waived! Quoted by prowvider || $20.00 (LS. Internet)

Setun Charge

A

it et

Telephone line charges || Nane (Road Runner $12 15 (ae,u,gouth) $65 (ﬂzl South) $12.15 (Bel SQuLb)
{manthiy) does not use phone
lines)
Monthly Usage Fee $39.95 2 $1,200 (U.S. $19.95 (L3, Internet)
{unlimited) {cable ;;;tgg\ers)“ 15t 30 days freeZ Internet)
{non- .cable
l customers)""‘

Speed Comparison 1- 3 Mbps, up to 10 1. 5 Mbps (,B_eﬂs_uuth) 1.544 Mbps (s, Up to 56Kbps
Mbps maximum Internet) maximum (.S,
Internet)
Locat Content Locally generated by a Does not have a locat None \ None
|| team of content edntors team of content editOrs { )

* All rates quoted here are from the vendor/provider's Web site. For more InfOrmatlon, please visit
thair vendor/provider's Web site.

** ROAD RUNNER monthly pricing includes 1) 5 e-mail accounts; 2) 2 MB of personal home page
space; 3) 10BaseT Ethernet card; 4) Use of cable modem; 5) National and local content; 6)
In-home Installation

**x* Snecial installation rate offered for a limited time only. Regular installation is $99.95.

1 BellSouth is offering, for a limited time only, free installation and waived activation fee with the
purchase of an ADSL modem {$100 + tax). Regular installation is $199.95, activation fee is
$99.95.

2 gel|South is running a promotion, for a limited time only, of free service for the first 30 days.
Regular monthly.service fee is $50.00 for BeliSouth Complete Choice customers. Non-BSCC
customers pay $59.95.

ROAD RUNNER, character, name and all relatec
indicia are trademarks of Warner Bros. © 1999.

tof2 1/31/00 4:50 PN
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4 . y ; works for both MCA and Mercury. "3, says Benson. Mercury Record
S eamllne' of ﬁ C'es cons 01 Zd a t 4 d ’ “We miaintained the artistic and creative - homc):o artists such ag. 3 Twain, Kim
. ‘& : . integrity of both labels, but combined Richey and 2
cial terms of the least, which was signed back-room operations.” Not much has more oa
in December, were not disclosed by changed says Robold, except “now wcre
66 Music Square West (17th Ave). tilversa] Music Group officials, all going to be under one roof and
The new lease was brokered by Ira aof Casella Interiors lsthe for both labels.” .
Blonder, director of business services for dcsigner and space pla the"Consolidation with-  Strait and Vince Gill. .
Grubb & Eilis Centennial, who also holds ing, and Nashville-based h g , until now, has been seen The Universal Music Group and
MCA’s previous lease. Both leases.have Contractors is doing the build-out, Whl h ln ma_|or labels, says Ed Benson, PolyGram consolidation is part of an
nine years and three months left. Robold estimates wn]l COSL_IRoTe e~digg tor of the Country Music  industry-wide trend that has many in the
Steve Armistead of Armistead Barkley  $500,000. "We Te plan music business concerned.
Inc. was the local representative for Jones  beginning.efApnil.” “The merging of two majorplayers like “As we saw at the town meeting, when
Lang LaSalle, a worldwide investment and ] econsolldauon is restricted mainly to  Universal and PolyGram hasn’t happeagd  people hear the word consolidation, they

2 Topley. is focused
€ cross-over or alternative
eolintry artist, while MCA remains more
traditionally country, with an artist roster
that includes Trisha Yearwood, George

Continued from front paga

corporate real estate services fium-retaified  services such as finance, recording admin-  in a long time,” says Benson. 2y matxcally think, ‘who’s going to lose
as real estate advisors-err@n international  istration, production, marketing adminis- One thing that’s unique about MCA and  their joby_says Benson. “That isn’t
basis by sal Music Group. tration and office administration, says Mercury, and a possible reason why the always the casg®

: negotiation of the lease has taken Robold. These services are combined into  two labels have managed to remain Reach Joh nci-

quite some time,” says Robold. The finan-  a department called “shared services” that  autonomous, may be their different focus-  ty.com or 615-248-2222, ext.

Have a small busmess
ith EI& Internet needs

We have the solution.

Small Business Solutions from InterMedia@Home will deliver the fastest, most affordable
Internet service to your small business. And you'll notice a big difference in productivity
~ no more busy signals and no more waiting (and waiting) for files to download.

Connect your computers to an InterMedia@Home cable modem and you'll experience:

* Internet up to 100 times faster than typical
phone modems

* The convenlence of never having to dial up
- you’'re always onlme

* Technical su_pport all day every day

¢ 3 e-mail accounts per modem,
* 15MB of web space

* Service for up to 9 computers

‘

Call toda
to Speed Up your 0\JSl(r\)ess

and Receive
Installation!

Offor expires Jomuory 31, 2000. Must be ia on InterMedio@Home servicsoble orea. Offar apolies ko new
camemerciol customers only, lnstolltion discouat does no) anply to wiring costs. Some resirctions spply.
©1999@tome Corporation, The @ bolllog & u regilered rodemark. InterModia & u rogistered trodemark

of lnterMadia Corporation.




~ START YOUR NEW YEAR OFF WITH SOMETHING

It's a new year. A time for bigger and better things. And right now, you can enjoy
huge savings on the biggest Internet connection around through
InterMedia@Home - the #1 high-speed cable Internet service!

Get the New Year off to a flying start.

. InterMedia@Home works by attaching the same type of cable you
use for your TV, to your computer. The result is lightning-fast
s speed and the freedom to go anywhere, anytime. With the
8 InterMedia@Home service, you will get a constant connection
& B and instant access to the Web. So you can get the latest news,
=3 m check traffic and book a flight day or night. Download at up to
100 times faster than regular modems. Leave your computer on and always be
online. No busy signals. No disconnects. And all without tying up your phone line.

Save BIG when you sign up today.

Sign up now and you'll save on everything you need to make the most of the Net:
LRE blazing speed, multiple e-mail accounts, 24/7 tech support, FREE parental control
¥ software, unlimited Web surfing and more. It's no wonder PC QERS’
Magazine readers rated @Home #1 in speed, connection
time and reliability com-
pared to all other ISPs,
even AOL, MSN and
Mindspring.

Increase your pro-
ductivity at work.

Small Business Solutions
from InterMedia@Home
will deliver the most
affordable high speed
Internet service available.
InterMedia@Home will
service up to nine com-
puters at each small

business without requiring customers to sign a binding contract. Call
244-7462 ext. 524 for more information.

* Call 244-6222 or go to www.home.com
to receive free installation of
InterMedia@Home

‘%ﬁi'ﬁ@?@ Ask about our 30-Day-Money-Back Guarantee!

“Actual speeds may vary. Offer expires 2/15/00. Service subject to availability.
Installation offer good for standard residential customers only. Some restrictions may

( A vulue of over SI 50) apply. ¢1999 At Home Corporation. @Home and the @ bali logo are registered trade-
’

marks of At Home Corporation.

See InterMedia@Home Live In Action. you can try out

InterMedia®@Home at your convenience everyday at any area Circuit

City and CompUSA in the Greater Nashville Area. InterMedia@Home
is packed with benefits and features your entire SJamily will love!

January -25

Wow(w(aag what I-dig,
‘InterMedia’s digital service is
all about? Well, here’s your
chance to see some of what
you've been missing,

- InterMedia presents the
I-dig 14-Day Preview from
January 12 through January
zg 25. If you're not an I-dig
- subscriber, you can sample
| a different digital network
each day. With the I-dig
® package, you will receive
8 over 30 additional basic
8 channels, 35 channels of
& Digital Music Express, 32
& Movie and Sports pay-per-
view choices, additional
@ Screens of premium services
that you subscribe to and TV
Guide’s Interactive Guide.

View a Complete schedule on our website:
www.intermediamtn.com

LA EEEE N RN XN YY ¥RY

Order I-dig during the
14daypreview and ‘
Installation is e}

To order I-dig, call:

244-4344

"Ninrermepta

It's not just eable. 1t's eapabilities



home ) http://www.intermediamtn.com/imedia/home.htm]

TENNESSEE

\Llick hera for reare info. /

Rolled Into Welcome to the new InterMediamtn.com serving your
&“?‘o entertainment needs in InterMedia's NASHVILLE and
Middle TENNESSEE communities.

More to See

ab 9

InterMediamtn.com provides you with complete
information about your InterMedia cable system, new
services, programming, and community news. We also
feature the latest highlights, program listings, and

t everything that's hot on cable, plus practical

and forecast check 1Nformation like cable system locations, hours and

Mmj\“‘f?“ 22¢ phone numbers.

NEW NEWS
New sales tax for basic cable

Can you dig it?
InterMedia puts "pirate” cable out of business

For Advertising Sales Information Click Here
For Pavment Options Click Here
Check out a comparison of InterMedia to Dish Network

Site created by:

@mﬁd{a

1of 1 1/28/00 9:31 AM




InterMedia@Home Information http://www.intermediamtn.com/athome/atindex.htm]

NreRmeDin

Now you can surf the Internet at
speeds up to 100 times faster than
conventional phone modems. You
must see it to believe it...and when

you see it, you'll want it!

Take a look at InterMedia@Home
ab ©

save $125

1ofl 1/28/00 9:29 AM




@Home -- the cable.internet.revolution file:///D|/BstData/temp/speed.html

On the Internet, speed is freedom, and the @Home

- service gives you plenty of both. With @Home!” you'll
download up to 100 times faster* than a 28.8K
modem, allowing you to do things you've only
dreamed about with your current Internet service.
Watch video on-demand, listen to CD-quality audio,
and sail from Web page to Web page at lightning
speed.

* Freedom from Phone Lines
* Reliable High-Speed Performance
* There is No Comparison

U CoNIpartson ElapIirc

Freedom from Phone Lines

Since @Home delivers the Internet to your home computer over cable, you
don't have to bother with a phone line ever again. No dialing in, no busy
signals, no unexpected disconnects, absolutely no hassles! And with cable,
your @Home connection is constant: when your computer is on, so is the
Internet. There truly is no faster way to get online!

Reliable High-Speed Performance
Not only does the @Home service offer incredible connection speeds over
cable, we also own and operate our very own ultra-high-speed network that
—— ensures the best performance of any Internet
i j - service around. Our ingenious network architecture
allows @Home subscribers to avoid the heavy
. traffic and congestion that most Internet users face.
- This means you get the fastest, most reliable
- Internet experience possible!

There is No Comparison

1of2 1/28/00 9:58 AM




@Home -- the cable.internet.revolution

2 0f2

file:///Dj/BstData/temp/speed.html

Even 56K modems can't compete with the speed of the @Home service. A
56K modem offers only twice the speed of a 28.8 modem, while the @Home
service is up to 100 times faster! So don't settle for a marginal improvement in
modem speed when you can have a revolutionary Internet experience with
@Home today!

"@Home is the best thing to happen to my computer since
electricity. All of the Internet hype is finally realized. | no longer i
debate downloading huge files, or viewing video clips. You have |
succeeded in making the Internet a very pleasurable experience
for me and my wife."

P

George Papaioannou

* Actual speeds will vary. Many factors affect download speeds. Please see
The Facts About Speed for more information.

Copyright (¢} 1995-1999 At Home Corporation. All Righls Reserved. @Home, Excite@Home,
@Work, Excite, ang % are the trademarks of At Home Corporation, and may be registerad in
certain jurisdictions. Legal Notices

1/28/00 9:58 AM



@Home -- Pricing file:///D|/BstData/temp/pricing.htm!

The @Home!" service provides you with an unbeatable value on the Internet.
For a flat monthly fee, you get unlimited access to all the basics you demand
from an Internet service, plus unparalleled reliability, remarkable convenience,
rich multimedia content, and blazing speed.

BT S—
. vs.Diskup

Monthly Service Fee J
UPINOW? $39.95-$44.95*  $14.95-$21.95  $39.95-§189.96"
¥ ISP Charges $10.00-821.95
Monthly Charges for | {5y~ ;
Additional Phone Line | & $0 (not needed) $15.00 - $20.00 $0 (not needed)
Monthly Toll Charges ; ; $0 (not needed) Plan Dependent $0 (not needed)

$29.95 - $41.95 plus $49.95 -

$39.95 - $44.95* monthly toll charges $211.90*

Total Monthly Charges | i’

* Pricing is for residential service and varies by market. May be higher if you
are not a cable TV subscriber.

In addition, getting @Home is a breeze. We take care of all the technical stuff
for you and, if you experience any difficulty with your service after installation,
our technical support team is available 24 hours a day, 7 days a week to
answer your toughest questions. No wonder the @Home service is rated #1 in
overall customer satisfaction. *

Sign up teday for a whole new Internet experience with @Home!

*1998 BHC Study of Online Users

"I had your system installed this morning. | can't begin to tell you
how pleased | am with it! YOU ARE FAST! The Installers were

just great...quick, efficient and friendly. | found them very, VERY
helpful."

Sam Papalia

Copyright {c} 1895-1899 At Home Corporation. All Rights Reserved. @Home, ExcitegdHome,
@mWork, Excite, and I8 are the tracemarks of Al Home Corporation, and may be registered in
certain jurisdictions. Legal Notices

1of] 1/28/00 9:57 AM




@Work -- Business Internetworking Solutions file:///D|/BstData/temp/work_home_net.html

b3

1oy

@Worki" provides businesses with high-speed, fully managed data
services designed to meet the demand for superior, reliable, and secure
network communications.

This is How a DSL %
Install Shouid Go!
ZDNet shows how @Work's
proactive staff can make
installing your new circuit a
breeze!

895 Tis!

Includes a free Cisco Series
2000 router -- a $2,500 value

Up to $200 Cash
Back on DSL!

Get fast DSL connections for
your business

Need a Better
DS-32?

. Special DS-3 offer on our new
T 5Gbps network.

Copyright () 1985-1988 Al Home Corporation. Al rights Reserved. @Home. GHome
Network, @Work. and Uik are the trademarks of At Home Carporation. and may be registered
in certain jurisdictions. Legal Notices

lofl 1/28/00 9:58 AM




Tech Center -- WSJ Interactive Edition wysiwyg://44 /http://interactive.wsj.com /artiCies /dBY4/4939ULD 133233 30.0uun

nﬂ“sgﬂl" Does Cupid’'s arrow keep missing?

for a hetter

l“mcg Oh well, at least you can love your supplier. BIB o.market.
MONEY & INVESTING
TH(H CENTER disous
SPORTS January 10, 2000 :
PERSONAL JOURNAL
= FORIFOLO Time Warner, AOL to Merge,
Forming a Multimedia Giant

In this Section:
Tech Stocks

- AOL Now Gets Access to Speedy Cable Lines; .

Tech Briefs ) . . Click to o
Personal Time Warner Shares Surge 53% in Morning R
Technology ;e‘sjt. Get 3]
index upd:

E-World By PETER GUMBEL powerful s
Dodge's E-conomy  Staff Reporter of THE WALL STREET JOURNAL Ad
Nothing but Net r
Year 2000 *

LOS ANGELES -- Media and entertainment giant
Under the Radar . . .
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$99 on the New York Stock Exchange. Meanwhile,
AOL added $5.25, or 7.1%, to $79, also on the
Big Board.

Broadband Battle AOL shareholders would own
about 55% of the combined

AOL has tried to extend its - ; ;
offerings to nclude firm and Time Warner
righvapesd ismet accses shareholders would own
via souped—k <4 one an .
cable-TVﬁnesﬁ.eading approximately 45%; the new
cable-Internet firms include : :
Time Warner-affiated Road firm would have a corr!b.med
Runner and AT8T-affiisted  value of about $350 billion,
At Home, while high-speed . .
phone-iine access is provided the companies said. The stock

byBabyBels andothers. . would be traded under the
.AT&T'S CablePlans . symbol AOL on the New York
Stop City From Making

Suffer Setbacks (Oct.

25, 1999) Stock Exchange, the
—i—- o companies said.

AT&T Open Cable _ .
Lines (Aug. 17, 1999) AOL Chief Executive Steve
Embbymgmmm cabe Case is to be named chairman

FCC Asks Court to

Fight May Pay Off for ]
AOL Coalition (July 15, Of the merged company, while
1999) : Time Warner Chairman and

&:AOL Hopesto Trump ~ Chief Executive Gerald Levin
s, ZlCable Deal by Using -

Fast Phone Lines (May WOUId be CEO. Ted Turner,
7,1999) currently vice chairman of
iJoihtheDiscussion: Time Warner, would continue

What do you make of  ; :

America Oniine's recent 11 that capacity at the merged
moves? How will all these firm.

changes impact the future of
online sefvices and the
Internet? e

The companies said Mr.
Turner has agreed to vote his Time Warner
shares, representing about 9% of the company's
outstanding common stock, in favor of the
merger.
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AOL, which.-has more than 19 million
subscribers, has a current market capitalization
of about $164 billion, while Time Warner has a
market capitalization of $83 billion.

By uniting a major media conglomerate with a
leading Internet company, the transaction is
likely to have major repercussions on both
industries. It comes at a time when many big
media companies are struggling to figure out
how to harness the power of the Internet, and
when Internet companies are increasingly looking
to put entertainment and other content on their
Web sites to attract more customers.

Meanwhile, Time Warner has been trying to build
Internet "hubs” that focus on entertainment and
news and created a high-speed Internet service
called Road Runner.

AOL, which has over 20 million Internet-access
subscribers, has been sparring recently with
Time Warner over the issue of cable-TV
companies allowing access to their high-speed
lines into consumers’ homes to Internet service
providers.

Time Warner's businesses include Time
magazine, Warner Bros. movie studio, Warner
Music Group, the HBO cable channel, Time
Warner Cable, Time Warner Telecom, Warner
Books and the WB television network.

Active Dealmakers

Both companies also have been busy with various
deals recently.
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Time Wamer's  Time Warner reportedly is
Stumbles interested in buying General
: Electric Corp.'s NBC television
Time Wamer squandered an

eayonineleadasits  hetwork for $25 billion.
Pathfinder portal site failed to - .

find its way - one executive GeneraIdEIectrC;c ra]md r']ﬂme
referred to it as a financial i

el e afancel Warner denied they have

has had more success with ~ talked.

its CNN family of sites,

including CNN.com and

CNNfn.com, and Time Last month in its latest move
Warner has recently . .
launched new oniine to expand investments in new

venhres. media, Time Warner said it
'TimeWamefoeates established a $500 million

$500 Milion Fund for . .
g oty Sakesin fund for digital-media
__f"’__“_‘" Viedia (Dec. 15.1%%9) investments, with half of the
'Ig[;‘gmg‘“w'“ fund made up of cash and the

Entertaindom Web Ste  other half in promotional time
(Nov. 24, 1999) . ' .

on Time Warner's media
outlets. The fund will focus
Time Warner's investment
efforts through the Time Warner Digital Media
unit established last year.

Meanwhile, AOL has undertaken a broad
campaign dubbed "AOL Anywhere" to extend
elements of its flagship service beyond the
confines of personal computers. Late last year,
AOL agreed to acquire digital-map company
MapQuest.com Inc. for about $1.1 billion in
stock. Earlier last year, it acquired online and
phone movie-listings firm Moviefone.

MapQuest will fit neatly into the AOL Everywhere
strategy, since it has partnerships with Nokia
Corp. and Sprint Corp. to deliver travel directions
to users of Internet-enabled phones. MapQuest
is also developing a service that uses telephones
to verbally dictate-driving instructions to users.
Now AOL will be part of those ventures.

Marketing Alliances to Be Expanded
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Separate from the merger transaction, America
Online and Time Warner also announced new
marketing, commerce, content and promotional
agreements that will immediately expand various
relationships already in place between the two
companies. Some of the agreements include:

* The AOL service will feature Time Warner's
InStyle magazine, expanding on the content
Time Warner already offers AOL members
from other magazines.

¢ CNN.com and Entertaindom.com
programming will be featured prominently
on various America Online services.

* AOL members will have access to a wide
range of Time Warner promotional music
clips from Time Warner artists.

* Time Warner and AOL MovieFone will
participate in online-offline cross-promotion
of Time Warner movies and related content,
including live events.

¢ Broadband CNN news content will be
distributed on AOL Plus, the rich media
content offering designed for AOL members
connecting via broadband, when it launches
this spring.

Write to Peter Gumbel at peter.gumbel@wsj.com
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